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	Role Profile




	Job Title
	Communications Manager

	Directorate or Region
	Turkey
	Department/Country
	Marketing and Communications Team, Turkey 

	Location of post
	Istanbul
	Pay Band
	G

	Reports to
	Marketing Manager
	Duration of job
	Temporary – 9 months

	Purpose of job  
To support achievement of the British Council’s ambitious targets for growth in Turkey through development and implementation of effective communications strategies that are aligned with marketing and programme objectives  

Context and environment
The British Council creates international opportunities for the people of the UK and other countries and   builds trust between them worldwide. We aim to achieve this by positioning the UK as a trusted partner of choice for the Turkish government and Turkish society across a strategic business portfolio of partnership programmes in English, Arts, Education and Society. 
Turkey is a high priority country for the British Council.  We have been operating in Turkey since 1940 and have over 50 staff located in two cities (Ankara and Istanbul) and active outreach through partners in cities across the country.  

We are ambitious to build on the British Council’s respected brand by responding to new opportunities from government, business and individuals for high quality English language learning and qualifications, engaging new audiences through a world class arts programme from the UK, strengthening collaboration with UK in higher education and vocational skills development through policy dialogue and partnerships, providing new marketing services to UK higher education institutions and offering UK experience for education and social development reform in support of Turkey’s EU pre-accession agenda.  

Ankara, as the capital and seat of government, is the centre of our country management and partnership work in support of Turkey’s national reform initiatives in English, Education and Society.  Istanbul, as Turkey’s commercial and creative hub, is the centre of our customer-facing services in English, Examinations, Education and the Arts and offers potential for increasing relationships with the private and international sectors.  Our Marketing and Communications team of four staff (Marketing, Communications, Digital and Social Media/Events) operates across both offices.  Our office in Istanbul also acts as a busy regional hub for our Wider Europe region of 16 countries, hosting regional colleagues and events. 
The Communications Manager will report to the Marketing Manager. S/he is expected to provide professional leadership in communications activity, managing relationships with external media and communicators and ensuring positive visible profile for the British Council in Turkey.  The post will work closely with programme managers in English, Arts, Education and Society, with communication managers in partner organisations and with communications colleagues in the UK.  S/he also acts as champion for the British Council brand, ensuring compliance with corporate standards.
As a member of the Marketing and Communication team, the post contributes to strategic business development by providing an understanding of the communication needs and responses of the British Council’s diverse audiences in Turkey and the UK. 
The post has access to professional networking and development opportunities within Turkey, regionally and with the UK. 
Accountabilities, responsibilities and main duties
Contribute to achievement of programme targets through external and internal communications

· Develop and implement British Council Turkey communication strategies that are aligned with country marketing and programme plans
· Develop, implement, monitor and evaluate communication and media plans including best communication channels to use for specific audiences 

· Represent British Council to external stakeholders and communicators
· Maximize British Council Turkey internal impact and profile at local, regional and global level by planning and delivering communication through global communication tools 
· Develop content, both written and audio-visual that is of high-quality, relevant and interesting to a variety of external and internal audiences, online and offline 

· Management of on and offline communication channels including corporate publications, promotional materials and e-mail marketing tools
· Coordinate media relations and ensure media coverage is to the expected level for British Council Turkey and specific events, and evaluate the media impact
Support programme teams in communication and brand management 
· Ensure our teams understand our brand, what it means, its value and act as a design affiliate to ensure all print and non-print materials, physical presence in offices and at event venues adhere to brand standards
· Coordinate design, production and distribution of branding, promotional materials and corporate publications
· Contribute to development of a working culture in which success is effectively communicated and external relations are developed and managed to promote trust and gain commitment and support for maximum impact and business growth
Key relationships
External – media, programme partners, external stakeholders, communication, production and design    agencies

Internal – country management team, programme teams, senior managers in Press, External Relations,  Brand and Design in UK and their teams, regional and global marketing and communication colleagues  
Other important features or requirements of the job 
Regular travel will be required (especially between Ankara and Istanbul) with occasional travel overseas. Occasional weekend or evening attendance at events. 


	Please specify any passport/visa and/or nationality requirement.
	The post holder should have necessary permits to work and reside in Turkey. 

	Please indicate if any security or legal checks are required for this role.
	N/A


Person Specification

	
	Essential 
	Desirable 


	Assessment stage

	Behaviours 


	· Working together – More Demanding

Ensuring that others benefit as well as me

· Connecting with others – More Demanding

Actively appreciating the needs and concerns of myself and others
· Being accountable – Essential

Delivering my best work in order to meet my commitments

· Making it happen – Essential

Delivering clear results for the British Council
· Creating Shared Purpose – More Demanding

Creating energy and clarity so that people want to work purposefully together
· Shaping the Future – Essential

Looking for ways in which we can add more value

	
	Shortlist and Interview

	Skills and Knowledge


	· Understanding tools and media 
Able to plan and manage multi-media communications programme. Assesses the potential and develops new and existing communications tools/media. 

· Reading and Writing Skills 
Makes perceptive comments on what he/she is reading demonstrating an understanding of the author’s reasoning and motivation. Writes for internal and external publication. Writes compelling stories appropriate to the audience being addressed. 
· Speaking and listening 
Delivers presentations to internal and external audiences, and handles questions effectively. Able to communicate directly and appropriately with senior external stakeholders (e.g. at receptions, presentations etc)
· Managing relationships with customers, clients and stakeholders
     Communicates consistently and effectively with stakeholders and responds to changing circumstances in order to enhance brand and reputation
     Commissioning and managing

filming and photography

· Language competency: Excellent level of written and spoken English and Turkish

	
	Shortlist and Interview
Writing test at Shortlist stage

  

	Experience


	· At least 3 years experience in communications and media relations

· Proven ability to write communications materials in English at professional standards

· Track record of media relations

	
	Short listing and Interview

	Qualifications


	University Degree in Journalism, Communications or similar
	
	Short listing
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	Meltem Günyüzlü Ateş
	Date
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