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Welcome to BC Newsletter's first edition of 2008. As regular readers may notice,
it is a case of New Year, New Look. We've made a few changes to both format
and content to try to reflect the valuable comments you have given us over
the past year. Please keep your feedback coming - it helps us to continue to
meet your needs. One new aspect in particular worth mentioning is that two
articles in this edition are presented in Turkish. This is the first time we have
departed from the use of English, and your comments on this development are
especially welcome.

This edition also has a special focus on Corporate Social Responsibility (CSR).
CSR has become an important feature on the business scene in Turkey over
the last few years and we are interested in sharing the experiences of British
and Turkish organisations in this area. For those of you more used to seeing
our work in the context of relationships with government, NGOs and educational
institutions, it may be a surprise to see so many articles relating to, even
contributed by, the corporate sector. Actually, we've been working with
enterprises around the world in different ways for many years. It is part of our
efforts to ensure that we work with all sectors of society as we seek to build
lasting and mutually beneficial relationships between the UK and other countries
in as many ways as possible.

In this edition, you will also find best practices on CSR, from one of the biggest
business groups in Turkey, the Koç Holding and a profile of The Body Shop
along with its founder Anita Roddick, one of the most prominent names in
socially responsible business. Another important focus of this edition is education,
as this will be a very busy year for us in this sector. The article on the Skills@Work
project in this edition highlights some of our work in vocational education, a
key area of interest for both countries; we expect to be just as busy in teacher
development for English language teachers as well as in working with UK and
Turkish universities. For more information on our activities, please remember
to go to: www.britishcouncil.org.tr.

As always, many thanks for your support.

Jeff Streeter
British Council
Ankara Office Director
jeff.streeter@britishcouncil.org.tr

Welcome
to a new look and
new content

EDITORIAL
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Why do we need
socially responsible
corporates?
This issue of our newsletter is dedicated to Corporate
Social Responsibility. You will find examples of CSR
practices from a range of companies, as well as NGOs.
We also look at how university education is adjusting
to a global economy with CSR as an integral part of it,
both in the UK and Turkey
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Building up customer loyalty, attracting talented
employees, fulfilling investor expectations,
cutting costs, increasing profits - these have
always been at the top of the business agenda
in this world of ever-increasing global competition.

However, over the last decade, companies
have faced with new challenges such issues
as sustainable
development, namely
economic
development,
social development
and environmental
protection have
become central
concerns in the global economy. In today's
world, targeting solely high profit indicators is
no longer enough to keep a corporate going.
Protecting the environment, tackling climate
change, fighting against poverty and corruption,
supporting equal opportunities and diversity
in the work place and engaging with local
communities have become major issues
requiring consideration when doing business

in both the local and global markets. As the
line between traditional business competition
and issues of sustainable development
becomes less distinct, CSR emerges as a new
dimension in business strategies. Through its
institutions, companies and other stakeholders,
the UK has become an internationally
acknowledged driver for the development

Through its institutions, companies
and other stakeholders, the UK has

become an internationally
acknowledged driver for the

development of corporate social
responsibility globally

of CSR globally. The UK
government defines
CSR as: The business
contribution to
sustainable
development goals.
Essentially it is about
how business takes

account of its economic, social and
environmental impacts in the way it operates
- maximising the benefits and minimising the
downsides. In this way CSR can be defined as
the voluntary actions that businesses can take,
over and above their compliance with the
minimum legal requirements, to address both
their own competitive interests and the interests
of the wider society.
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CORPORATE SOCIAL RESPONSIBILITY

The British Council aims to engage more closely with the corporate
sector, providing access to relevant UK expertise for Turkish institutions

in order to help them develop their CSR agendas.

Ceyhun Göceno¤lu
Public Diplomacy Project Manager
British Council
ceyhun.gocenoglu@britishcouncil.org.tr

Also visit,
www.britishcouncil.org.tr,
and click on the link “Keep Me Informed” if you
would like to subscribe to our e-mail groups.

READ THIS

'Business and Society: Ethics and
Stakeholder Management'
Carroll, A. and Buchholtz, A. (2003)

Employing a stakeholder management
framework, this book emphasises the
social and ethical responsibilities of
businesses to both external and internal
stakeholder groups. It shows how to
identify stakeholders as well as how to
incorporate their concerns into the
organisations’ strategy and operations.

A bridge between British and Turkish
companies

With some strong initiatives having already
launched by Turkish NGOs and companies,
CSR is fast becoming an increasingly important
part of business in Turkey. The perception of
CSR in Turkey is often linked to sponsorship,
which is, in the broadest sense, a marketing
tool. However the increase in community
engagement and sustainable development
projects on the part of Turkish companies
indicates that CSR is gaining momentum in
Turkey.

As part of this process, the British Council aims
to engage more closely with the corporate
sector in Turkey, by providing access to
relevant UK expertise. In particular, we are
assisting in the contribution of UK businesses
to sustainable development goals in Turkish
companies. We believe that this, in turn, will
provide support for Turkey's European Union
accession, as well as creating a bridge between
British and Turkish companies. In essence, the
values of the British Council match with the
principles of CSR, where both seek
long-term engagement with society for
sustainable development.

This special issue of our newsletter is mostly
dedicated to the topic of CSR. You will find
examples of CSR practiced by various
companies, how NGOs are responding to this
conceptO as well as how university education
is adjusting itself to a global economy that has
CSR as an integral part of it.

We hope that the articles in this issue inspire
other organisations to take a role in CSR.



We have selected CSR as a topic because we want to create a better environment for UK and
Turkish companies to do more effective business and contribute to the community engagement
agenda in Turkey. To this end, we are in touch with various organisations such as TÜS‹AD, the
Capital Markets Board (CMB) and other relevant organisations. One of the projects we are presently
working on is the ÖSGD-Engage ‹stanbul Programme.

The Engage Campaign is operated internationally by Business in the Community (BITC) in several
European cities. It aims to increase the extent and scale of employee engagement in the
development of healthy and sustainable communities, and seeks strategies to focus employee
skills and time within a wider community investment. Activities include secondments, know-how
sharing, professional or technical advice, mentoring, one-off or strategic team projects and
volunteer work.

A project to
'ENGAGE' in CSR
The British Council continues to support projects
and partnerships that underline the importance
of corporate social responsibility, such as the
ENGAGE Programme

5
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ENGAGE

READ THIS

'The A to Z of Corporate Social
Responsibility: The Complete
Reference of Concepts, Codes

and Organisations'
W. Visser, D. Matten, M. Pohl,

N. Tolhurst (2007)

This is the world's first complete
reference on CSR, compiled by

the Institute for Corporate Cultural
Affairs (the ICCA). The entries have
been written by leading experts,
leading global thinkers and CSR

practitioners.

READ THIS

'The A to Z of Corporate Social
Responsibility: The Complete
Reference of Concepts, Codes

and Organisations'
W. Visser, D. Matten, M. Pohl,

N. Tolhurst (2007)

This is the world's first complete
reference on CSR, compiled by

the Institute for Corporate Cultural
Affairs (the ICCA). The entries have
been written by leading experts,
leading global thinkers and CSR

practitioners.

In Turkey last year, we organised a meeting
where the ENGAGE Campaign was introduced
to a group of companies and non-profit
organisations. As a result of this meeting, the
Corporate Volunteers' Association (CVA) - Özel
Sektör Gönüllüler Derne¤i (ÖSGD),  has become
a partner and BITC to be the local implementing
organisation. The mission of the CVA is to
channel the skills and knowledge of human
resources in the corporate sector through
voluntary work for their community. Such
volunteer programmes help to develop
personal skills as well as increase staff loyalty.
Community involvement also builds on the
reputation of the company as the employees
become ambassadors in their communities.

Through the partnership between the BITC,
(UK), and CVA, (Turkey), we are supporting
actively the implementation of the  ÖSGD-
ENGAGE ‹stanbul Programme. The programme
started with a one-day training session for more
than 30 companies and NGOs, including
Unilever, Vodafone, Aviva and Kent-Cadbury,
in ‹stanbul in October 2007. The aim of the
training was to increase  the number of
volunteers from the corporations. The training
session generated discussions on
implementation models and advice through
case studies; more importantly, a discussion
platform for both NGOs and the business sector
was opened. One participant said of the
meeting, ‘I thought only companies needed
support, but now I believe there are NGOs that
need that support too.’

Then ÖSGD-ENGAGE ‹stanbul was launched in
November 2007, The ‘Building Collaborative
Projects in ‹stanbul’ event was honoured by
the presence of HRH Prince of Wales, who
spoke about the importance of corporate
volunteer programmes.

At the event, a team of companies committed
to work in collaborative project such as creating
awareness on re-cycling to primary school
children as well as in neighbourhoods across
the country.

Last but not least, British Council staff volunteer
as members of the ÖSGD -ENGAGE’s steering
committee so as to contribute to and
encourage corporate volunteering.

Nilgün Yalçın
Public Diplomacy Project Co-ordinator
British Council
nilgun.yalcin@britishcouncil.org.tr

Zeynep Uluer
Board Member
ÖSGD
zeynep@osgd.org

With CSR,
we want to create a better

environment for UK and Turkish
companies to do more effective

business.



Global Compact:
A call for joint action
Global Compact brings business together
with UN agencies, civil society and
governments to advance ten universal
principles in the areas of human rights, labour,
anti-corruption and the environment
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GLOBAL COMPACT

approach to business
can contribute to the
further integration of
Turkey into the global
economy and the
international

The power of collective action

Launched in 2000, Global Compact brings
businesses together with UN agencies, civil
society and governments to advance ten
universal principles in the areas of human
rights, labour, anti-corruption and the
environment. Through the power of collective
action, Global Compact seeks to mainstream
these ten principles in business activities around
the world and to catalyse actions in support
of broader UN goals. This shared understanding
has so far achieved the realisation of the world's
largest voluntary corporate citizenship initiative
involving more than 4,800 companies from 94
countries. Around 500 civil society and
international labour organisations are engaged
in the initiative.

Since Global Compact’s establishment,
corporate responsibility has grown both as a
concept and in practice around the world. Its
moral validity is now endorsed by a strong
business case. Proactive corporate policies
and practices that respect human rights and
ensure safe and decent working  conditions,
environmental protection and good corporate
governance create more sustainable value
and benefits for
workers, communities
and society at large.
They also enable
businesses to attract
and retain skilled
workers, save costs, enhance productivity,
create trust and a positive reputation with
stakeholders, and build brands.

Combating Corruption

By working both collectively and individually
to combat corruption in business practices,
Global Compact participants are helping to
ensure that the performance, integrity and
effectiveness of the private sector are not
undermined. It is certainly the case that
corruption impedes the development of
markets, drives away investment, increases
the cost of doing business and undermines
the rule of law. In addition it has a corrosive
effect on democracy and the general well-
being of a nation.

The implementation of universal principles into
business is a long-term process, and thus
Global Compact emphasises the importance
of following a path of continuous improvement.
This requires the sustained support of
corporate leadership through ongoing activities
and partnerships. It also requires companies'
to engage in dialogue, have a willingness to
learn and be dedicated to practical actions.

Good progress is being made, but there is still
much to be done to put a human face on
globalisation. We need more innovative
business approaches that serve both society
and commerce.

Global Compact in Turkey

The significant interest in Global Compact in
Turkey - with the recent joining of the Sabanc›,
Do¤ufl and Zorlu groups, the Union of
Chambers and Commodity Exchanges of
Turkey (TOBB) and the Turkish Industrialists'
and Businessmen's Association (TÜSIAD),
among others - provides a good step forward
in increasing the scale and scope of corporate
responsibility in Turkey as well as around the
world. In addition, following a value-based

community. The values of Global Compact are
universal and enjoy political and social
legitimacy virtually everywhere in the world.
Companies, academia, labour and civil society
organisations in Turkey are being encouraged
to learn more about engaging with Global
Compact and play a role in producing
widespread positive change.

Hans›n Do¤an
UNDP ‹stanbul Programme Associate
hansin.dogan@undp.org
www.unglobalcompact.org

Since the setting up of Global
Compact, corporate responsibility

has grown both as a concept and in
practice around the world



Socially responsible
corporates
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This section looks at some of the best examples of the CSR practices being carried out by
some of the most famous brands in Turkey. The wide range of sectors covered here shows
how CSR can be applied to all forms of business. In addition to the Turkish companies, we also
present one of the most prominent names in socially responsible business from the UK, The
Body Shop.

We begin with Vodaphone Turkey. They explain how they have developed their strategy to
reduce energy use and waste in order to limit their carbon footprint. They also reveal the strong
culture of voluntary work among their employees.

Next, Teknosa General Manager Mehmet Nane answers our questions on CSR and outlines the
CSR projects being implemented by the largest retailer of technology in Turkey (in Turkish).

The Body Shop, founded by Anita Roddick, has become one of the most prominent names in
socially responsible business. The article looks at what has made The Body Shop, and Roddick
herself, different from other global businesses and entrepreneurs in terms of its core dedication
to community trade and human rights issues.

We continue with a look at a joint programme that has been developed by the Ministry of
National Education and Koç Holding, one of the largest business groups in Turkey. The
programme encourages young people to get on the occupational and technical education
track with scholarships and internship opportunities.

Finally, Mercedes-Benz Türk talk about their contributions in the aftermath of the Gölcük
earthquake of 1999, when the company provided company doctors, ambulances and volunteer
employees to aid in the post-crisis efforts.
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What is
corporate responsibility
for Vodafone Turkey?

One of the strategic goals of Vodafone Turkey is to be a ‘responsible
business.’ Yeflim Akkaya, Vodafone Corporate and Social
Responsibility Manager, maintains that their Corporate Responsibility
(CR) strategy sets clear priorities to maintain high ethical standards,
to understand and respond to stakeholders' priorities, to ensure
that operating standards are consistent across the group, to deliver
on promises in three key areas: Responsibility to customers, re-use
and recycling of mobile phones and energy and climate change,
and to capture the potential of mobiles to bring socio-economic
value through access to communication.

Environment: A top priority
Vodafone has developed a strategy to reduce their energy use
and waste and to limit their carbon footprint. Akkaya says that their
‘focus is on identifying ways of improving the energy efficiency of
our network and buildings, and increase the use of renewable
energy.’

Listening to customers
Important consumer issues in Vodafone's CR Programme include
clarity of pricing, responsibility of marketing material, safe use of
mobile phones, customer privacy, and protection of customers
from inappropriate content and commercialism.

Employees as main drivers
Vodafone's social commitments are actively embraced at all levels
of the company. Akkaya says ‘we have a strong culture of employee
voluntary work and engagement with our charity and NGO partners.’

Yeflim Akkaya
Corporate and Social Responsibility Manager
Vodafone, ‹stanbul
yesim.akkaya@vodafone.com
www.vodafone.co.uk

Vodafone explains why it is important to be a
'responsible business'

Socially
Responsible
Corporates



Teknosa Genel Müdürü ile
Kurumsal Sosyal Sorumluluk
üzerine
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Teknoloji perakendecili¤i sektörünün liderlerinden
Teknosa'n›n büyümesi ve geliflmesinde öncü rol oynayan
Teknosa Genel Müdürü Mehmet T. Nane, kendisine
kurumsal sosyal sorumluluk üzerine sordu¤umuz sorular›
yan›tlad›. Teknosa'n›n kuruldu¤u 2000 y›l›ndan beri Teknosa
Yönetim Kurulu Yard›mc›l›¤› yapan Nane, 2005 y›l›n›n
Nisan ay›ndan beri de Genel Müdürlük görevinde. Kendisi
ayn› zamanda, Al›fl verifl Merkezleri ve Perakendeciler
Derne¤i (AMPD) Yönetim Kurulu Üyeli¤i ve Türkiye Odalar
ve Borsalar Birli¤i (TOBB) Perakende Meclisi Baflkan
Yard›mc›l›¤› görevlerinde bulunuyor.

Teknosa olarak kurumsal sosyal sorumlulu¤u (KSS)
nas›l alg›l›yorsunuz?

Kurumsal sosyal sorumlulu¤u topluma, çevreye ve tüm
sosyal paydafllara karfl› “sorumlu” olmak olarak alg›l›yoruz.
Sadece çevre, e¤itim, kültür gibi. alanlarda projeler
gelifltirmek ve uygulamak olarak s›n›rlam›yoruz. KSS bizim
için sadece bu projeleri de¤il yasal, ekonomik, ahlaki ve
sosyal sorumluluklardan oluflan genifl bir kavram› ifade
ediyor. Fakat tabi ki  markam›z›n imaj›n› ve itibar›m›z›
güçlendirecek, çal›flanlar, tedarikçiler ve tüm ifl ortaklar›m›zla
iliflkilerimizi gelifltirecek projeler de hayata geçiriyoruz.

KSS'yi flirketinizde hayata geçirmek için ne tür bir
strateji izliyorsunuz?

KSS projelerimizin flirketin misyon, vizyon ve hedeflerine
uygun olmas›na dikkat ediyoruz. Projelerimize karar
verirken sürdürülebilir ve ölçülebilir olmas› da çok
önemli. Tarih, e¤itim gibi toplumun geneline hitap eden
projelerin yan› s›ra sektörün lider firmas› olman›n getirdi¤i
sorumluluk ile sektöre hitap eden projelerimiz de var.

‘Kurumsal sosyal sorumlulu¤u topluma, çevreye ve
tüm sosyal paydafllara karfl› “sorumlu” olmak olarak
alg›l›yoruz’

'Teknosa olarak, kad›nlar›
teknolojiyle tan›flt›rmak

hedefiyle, Kad›n için
Teknoloji projemizi hayata

geçirdik'

Socially
Responsible
Corporates



Teknosa Akademi'den k›saca söz edebilir
misiniz?

Hem teknoloji perakendecili¤i alan›nda kariyer
yapmak isteyen gençleri e¤itmek hem de
sektörde h›zla büyüyen iflgücü ihtiyac›n›
karfl›lamak amac›yla Ekim 2005'te Teknosa
Akademi kuruldu. Teknosa Akademi'de teknoloji
perakendecili¤i alan›nda kendisini gelifltirmek
ve bu alanda çal›flmak isteyen kifliler
e¤itilmektedir. Teknosa bünyesinde çal›flan tüm
personel Teknosa Akademi'de çeflitli e¤itim
programlar›yla niteliklerini artt›rabilmektedir.

Teknosa Akademi'de, 350 ö¤renci kapasitesine
sahip 12 yeni derslik bulunmaktad›r. 28 kiflilik
uzman e¤itim kadrosuna sahip olan Teknosa
Akademi'de, e¤itimlerin içeri¤i ve e¤itim
programlar› Sabanc› Üniversitesi iflbirli¤iyle
haz›rlanmaktad›r.

Teknosa Akademi, Teknosa'n›n e¤itim sürecini
çok yönlü, sürekli ve sürdürülebilir planlarla
ele almaktad›r. Kapsaml› e¤itim programlar›yla
personelinin geliflimine katk›da bulunman›n
yan› s›ra h›zla büyüyen sektörün ihtiyac› olan
perakendecileri de yetifltirmektedir. Teknosa
Akademi, kuruluflundan bu yana yaklafl›k 3 bin
mezun vermifltir.

Baflka ne tür KSS projeleriniz var?
Bu projelerde hedefledikleriniz ve elde
ettiklerinizden bahsedebilir misiniz?

Teknosa olarak, kad›nlar› teknolojiyle tan›flt›rmak
hedefiyle, Kad›n için Teknoloji projemizi hayata
geçirdik. Kad›nlar›n yüzde 42'sinin hiç bilgisayar
kullanmad›¤› ülkemizde kad›nlar›n bilgisayar
kullanma oranlar›n› artt›rmay› ve bilgi
teknolojilerine daha hakim olarak günlük hayata
ve üretim süreçlerine kat›lmalar›n› hedefliyoruz.
Ücretsiz olarak verilen bilgisayar e¤itimleriyle
kad›nlar›n teknolojiye eriflimlerini kolaylaflt›rmay›,
teknolojiyle kiflisel geliflimlerine, kültürel ve
sosyal yaflamlar›na katk›da bulunmay› istiyoruz.
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'Ekim 2005'te kurulan Teknosa Akademi'de teknoloji perakendecili¤i
alan›nda kendisini gelifltirmek ve bu alanda çal›flmak isteyen kifliler

e¤itilmektedir'

TEKNOSA

Projenin ilk aya¤›nda 200 kad›n bilgisayar ve
internet teknolojileriyle tan›flt›. Bilgisayar
e¤itimlerini daha genifl kitlelerle buluflturmak
hedefiyle, projeyi Anadolu'ya tafl›d›k. Haziran
ay›ndan bu yana düzenlenen e¤itimlere, daha
önce bilgisayar ile tan›flmam›fl olan kad›nlar
büyük ilgi gösterdi. fiu ana kadar toplam bin
500 kad›na e¤itim verdik.

‘Tarih için Teknoloji’ projemiz ile ‹stanbul
Üniversitesi Nadir Eserler Kütüphanesi'nin dijital
ortama tafl›nmas› için teknoloji deste¤i
sa¤l›yoruz. ‘Zamana Direnen Eserler’ ad›n›
verdi¤imiz projeyle, ülkemizin ve dünyan›n en
önemli tarihi ve kültürel hazinelerinden biri olan
Nadir Eserler Kütüphanesi'ndeki binlerce tarihi
eser, kütüphane raflar›ndan internet ortam›na
tafl›n›yor. Proje kapsam›nda; kitap, foto¤raf,
yazma, basma, harita, müzik notas›, gazete,
dergi, hat ve levhadan oluflan 91 binden fazla
nadir eser dijital ortama aktar›l›yor ve
arflivleniyor. Yaklafl›k üç y›l sonra tüm eserler,
en gerçekçi boyutlar›yla dijital ortamda tüm
dünyan›n kullan›m›na sunulacak.

Mehmet Nane
Teknosa Genel Müdürü
www.teknosa.com.tr



As the second largest cosmetic
franchise in the world, The Body
Shop has over 2,000 stores in
more than 50 countries. The
company, whose headquarters
are in Littlehampton, West Sussex
in England, was founded in 1976
by Anita Roddick and is best-
known for its vegetable-based
products.

The Body Shop has continuously
emphasised its support for a wide
range of issues across the globe.
Its campaigns have included:
'Against Animal Testing,' 'Support
Community Trade,' 'Activate Self
Esteem,' 'Defend Human Rights'
and 'Protect Our Planet.' The Body
Shop has shown that corporate
social responsibility can play a
role in building customer loyalty
based on distinctive ethical
values, and that business service
organisations can benefit also
from building a reputation for
integrity and best practice.
Perhaps most significantly,
they have demonstrated that
businesses should be more
responsible for their environment.

The Body Shop
and distinctive
ethical values
What distinguished The Body Shop and
Anita Roddick from other global businesses
and entrepreneurs was a core dedication to
community trade and human rights causes

13

The Body Shop has emphasised its
support for a wide range of issues around

the globe, such as animal testing,
community trade, and human rights

Socially
Responsible
Corporates
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THE BODY SHOP

READ THIS

'Business as Unusual: My Entrepreneurial
Journey - Profits with Principles'
Anita Roddick (2005)

This book charts the story of Anita Roddick
and her company The Body Shop, through its
highs and lows from 1990. It also examines
the parallel growth of vigilante consumerism
and takes a look at how businesses can evolve
in this millennium.

Since its establishment,
The Body Shop reflected the

activism of its founder by
displaying posters in its shop
windows in support of local

charities and community events.

Dedication to community trade and
human rights

What distinguished The Body Shop and Anita
Roddick from other global businesses and
entrepreneurs was a core dedication to
community trade and human rights causes.
She was a key pioneer of socially responsible
business, proving that commerce with a
conscience is not only a moral imperative.
In recognition of her immense contribution to
the field of CSR, Roddick was named a Dame
of the Order of the British Empire in 2003.

Since its establishment, The Body Shop
reflected the activism of its founder by
displaying posters in its shop windows in
support of local charities and community
events. Roddick criticised what she considered
to be the environmental insensitivity of the
industry and traditional views of beauty. Her
ambition was to change standard corporate
practices. Roddick once said: ‘For me,
campaigning and good business are also about
putting forward solutions, not just opposing
destructive practices or human rights abuses.’

In 1986, The Body Shop formed an alliance
with Greenpeace, campaigning to ‘Save the
Whales,’ despite concerns among some
franchisees that the head office was becoming
too political. The Body Shop also promotes
values such as community trade, reflecting its
avowed practice of trading with communities
in need and giving them a fair price for natural
ingredients or handcrafts they purchase from
these often marginalised countries.

'Body and Soul and Business As Unusual'

An outspoken opponent of economic
globalisation, Anita Roddick was the only
executive of a major global corporation to be
tear-gassed in the streets of Seattle in 1999.
She was the author of several books, including
the autobiographical Body and Soul and
Business As Unusual, and was editor of Take It
Personally: How to Make Conscious Choices to
Change the World.

Most practitioners within the field of corporate
social responsibility will tell you that the first
proper social report by a company was
produced by The Body Shop. In many ways,
The Body Shop can be seen as a pioneer of
CSR, setting the standard that others would
seek to follow.

www.thebodyshop.com



Koç Holding's
contribution to society:
Vocational education
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The Koç Holding focuses on vocational education to
combat the growing unemployment problem, and
particularly, to address the lack of skilled labour

Socially
Responsible
Corporates

Founded in 1926, Koç Holding operates in the energy,
automotive, durable consumer goods, financial services,
retailing, food, tourism and information technology sectors.
Abiding by the principle of founder Vehbi Koç of giving back
to the community under the credo ‘I exist as long as my
country does,’ the Holding remains sensitive to any issue
relating to Turkish society.

Education has been an area of consistent focus for Koç Holding
believing that it remains as the underlying factor in the growing
unemployment problem, and particularly, the lack of skilled
labour.

The Koç Holding intends, through a joint programme with the
Ministry of National Education, to encourage the young people
to enter the occupational and technical education track. It
grants four-year scholarships throughout vocational high
school education to 2,000 students who opt for vocational
education in 81 provinces in order to spread the effort across
the nation. In addition to 8,000 scholarships, internship
opportunities will also be provided in Koç Holding companies
or in co-operation with private sector and civil society
organisations. These students are supported by internships
that introduce them to working life and technical know-how.

Aylin Gezgüç
Foreign Relations and CSR Co-ordinator
Koç Holding, ‹stanbul
ayling@koc.com.tr
www.koc.com.tr



'Every Girl is a Star'
for Mercedes-Benz Türk

The first Corporate Social Responsibility (CSR)
engagement by Mercedes-Benz Türk (MBT) goes
back to 1999 when the tragic Gölcük earthquake
hit Turkey and devastated many lives. MBT was
one of the first companies to reach the area in the
aftermath of the earthquake, sending company
doctors, ambulances and volunteer employees to
the region. Later, a proposal from Prof Türkan
Saylan, the Chairperson of Ça¤dafl Yaflam›
Destekleme Derne¤i (ÇYDD) - the Association for
Support of Contemporary Life -  led MBT to engage
in a more systematic and organised involvement
for the earthquake victims, constructing dormitories
in the Avc›lar district of ‹stanbul. MBT’s collaboration
with ÇYDD eventually turned CSR into one of the
strategic goals of the company.

In order to incorporate women into the workforce,
MBT has been supporting the education of young
women since 2004, when the 'Every Girl is a Star'
(Her K›z›m›z Bir Y›ld›z) project was launched. The
project aims to support young women from poor
families in gaining employment in the automotive
sector, an area perceived traditionally to belong
to men. In its second year, around 400 young
women in 30 cities have been supported under
the project, and the target is to reach 1,000 in the
next four years.

Ayfle Gencer
Mercedes-Benz Türk A fi
F/COC - Investment Planning and Controlling
ayse.gencer@daimler.com
www.mercedes.com.tr
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Socially
Responsible
Corporates

The 'Every Girl is a Star' (Her K›z›m›z Bir Y›ld›z) project
aims to support young women from poor families in

gaining employment in the automotive sector, an area
perceived traditionally to belong to men



The impact of culture on
corporate social
responsibility
Assoc Prof Semra F Aflç›gil from Middle East Technical
University reflects on the impact of culture on the
interpretation and implementation of CSR
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The culture of a given society has implications on how CSR will be
interpreted, as well as implemented, by managers

A major focus in Corporate Social Responsibility
(CSR) is about how stakeholders in the
company are kept satisfied when dealing
responsibly with the social issues confronted
by business organisations. Responsible conduct
should be the aim and outcome of good
governance systems that target the
stakeholders. Thus, CSR is closely tied to
decision-making that concerns the
stakeholders, i.e. groups who are affected or
can affect business.

The fact that CSR is practiced in a variety of
ways is attributed by many to the nature of
the concept. However, the way managers
perceive issues and concepts makes a
difference in how priorities are set.
Management decisions are influenced by the
existing culture, and thus the culture of a given
society has implications on how CSR will be
interpreted and implemented by managers.
As a result, a cultural underpinning may lead
to a healthier interpretation of the variety of
CSR-related approaches. According to
Hofstede's study of 1980, the Turkish national
culture is identified as having moderately high

power distance and moderately high
collectivism, and as being moderately feminine
with a low tolerance for ambiguity. In the light
of Hofstede's work, some propositions can be
made about what to expect from the
application of CSR in Turkey.

The Power distance norm measures the level
of acceptance of inequality in a society or
organisation. A high power distance norm
refers to a large distance between the top
level and lower levels in an organisational
hierarchy. Such a norm views shareholders as
the only authority. Given the inequality in these
relationships, a manager's obligation will be to
work solely for the interest of shareholders
and may lead to paternalistic approaches in
implementation.

Three crucial norms

The Collectivism norm defines the relations
between individuals and groups, and implies
a concern primarily towards one's family and
local groups. This may manifest as insensitivity



towards external stakeholders if they are
perceived as being out-group. However,
since an organisation is viewed as a family,
a strong in-group orientation may limit
respect for employees' rights. Maintaining
the status quo rather than challenging
problems within the group may be favoured,
while preferential treatment of the
stakeholders, considered as having closer
bonds, is another likely outcome in collectivist
cultures. On the other hand, whistle blowing
is unlikely in a collectivist culture, since
revealing company information to the outside
will be viewed as betrayal.

The Uncertainty avoidance norm is related
to the extent ambiguity is tolerated. A high
uncertainty avoidance implies less tolerance
for ambiguity or risk avoidant behaviour. In
addition to the obligations of profit making,
CSR requires an acknowledgement of
obligations to the stakeholders, which means
more risk. Therefore, a high uncertainty
avoidance norm is an obstacle in the
acknowledgement of the rights of multiple
stakeholders. Since dealing with many
stakeholders may be viewed as complex
and risky, the management may prefer to
focus only on the interests of the
shareholders. Employee loyalty to in-groups
(rather than their communities) may also be
preferred to decrease ambiguity with regard
to commitments.

The Femininity norm relates to gender roles.
Such a norm values social goals such as
interpersonal relations and environmentalism.
Emphatic thinking and decision making
emphasised by femininity reinforces healthy
stakeholder relations.

Assoc Prof Semra F Aflç›gil
Department of Business Administration
Middle East Technical University
sascigil@metu.edu.tr
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Zero tolerance
for Carbon Cities

There is no longer any doubt that human activities such as the combustion of fossil fuels
and deforestation lead directly to increased levels of CO2 concentration in the atmosphere.
In fact, the increase in the average global temperature is just the initial signal of a complex
change in the global climate and ecosystem. It has been observed that increased temperature
also leads to an alteration of water cycles, rising sea levels, severe droughts and floods,
declining crop yields, and decreasing in water availability, thus increasing the risk of hunger
and health problems.

The ground-breaking Stern Report (2006) stressed that ignoring climate change would
ultimately damage the economic growth of nations. According to the report, effective and
urgent action is required to reduce greenhouse gas emissions in energy, waste, agriculture,
transport and industry in collaboration with a wide variety of stakeholders. Integrated policies
should include technological measures to minimise emissions, strategies to decrease the
effects of climate change, systematic research to observe climate change, and raising public
awareness through campaigns, publications and workshops.

The Regional Environment Center (REC) Turkey reflects
on climate change and ZeroCarbonCity
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Where does the British Council fit in?

ZeroCarbonCity is a British Council global
campaign launched in March 2005 to raise
awareness and stimulate debate around
greenhouse gas emissions, climate change
and the energy challenges facing the world's
largest cities. An increasing majority of the
world's population lives in cities, making cities
both one of the roots of the problem and the
key to finding a solution to the challenges of
climate change. For this reason, the campaign
concentrates on the relationship between
climate change and cities. ZeroCarbonCity has
been developed by the British Council together
with the Climate Group and many other
stakeholders. The ‘NorthSouthEastWest Photo
Exhibition’, which forms one of the centrepieces
of the campaign, displays global views of the
impacts of climate change together with
proposed solutions.

The British Council and the Regional
Environmental Centre (REC) Turkey have been
running ZeroCarbonCity in Turkey since its
inception. The exhibition and Turkish edition
of the ZeroCarbonCity brochure have been
shown in more than 20 cities throughout the
country, and the material has also been used
to support numerous activities on energy, the
environment and climate change. In parallel
to its global mission, the ‘NorthSouthEastWest
Photo Exhibition’ has also been recognised as
a powerful tool for communicating the message
of the campaign in Turkey.

Yunus Ar›kan
Climate Change Senior Project Manager
Regional Environmental Centre (REC)
yunus.arikan@rec.org.tr
www.rec.org

For our work on climate change,
you may also contact Özlem Gücer at
ozlem.gucer@britishcouncil.org.tr

CARBON CITIES

READ THIS

'Scared to Death:
From BSE to Global
Warming: Why Scares
are Costing Us the
Earth'
Christopher Booker,
Richard North (2007)

The book tells the inside
story of each of the major
scares of the past two
decades, showing how
they have followed a
remarkably consistent
pattern. It analyses the
crucial role played in
each case by scientists,
by the media and
lobbyists, and by
politicians and officials.



Lectures were based on two main areas:
business ethics and environmental
sustainability. An elective course (Corporate
Social Responsibility - CSR, corporate
governance, etc.) and a statistics course - for
dissertation - were given in addition to the
courses. The concepts of sustainability,
business ethics, CSR and so on were analysed
fully with examples from the world. The linkages
between environmental, socio-political and
economic issues were discussed from the
perspective of the private sector, state and
civil society. Business cases from around the
world allowed us to see the picture in both
developed and developing countries. The field
trip organised to London showed us how
different types of environmental sources are
being managed.

Life on campus was a good experience for
me. It was a small campus, compared to Bilkent
or the Middle East Technical University, but it
was satisfactory indeed. The campus is in a
small town which is a quiet place and far away
from the city life. The main building of the
university was built in the 19th century, which
provided a magical atmosphere to the whole
campus. The libraries, study rooms and labs
were rewarding, especially when you lived in
dormitories. The university offered many social

activities such as sports, theatre shows,
concerts and theme parties. Living on campus
I met with people from different cultures, and
the cultural exchanges were a great
experience for me and my friends, during
which we acquired respect and love for each
other.

I think the UK is full of opportunities for a
student. The UK, especially London, can be
counted as the centre of business, and art.
It is a place where you can develop yourself
in various areas. I believed that I could learn
much more about CSR in the UK because it is
one of the pioneer countries supporting this
concept. Also the UK is the perfect place to
improve my English.

I recommend studying in the UK, especially
for those who want to have a qualified
education on a specific course, to improve
their English, to access good opportunities
during and after education, to gain self-
confidence, to have a versatile social life and
to meet with people from different cultures,
which can broaden one's horizon.

Feride Do¤an
For more information

Studying
Sustainability
in the UK
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Feride Do¤an completed her MA in
Sustainability & Management at the Royal
Holloway University of London. Here, in
her own words, are Do¤an's impressions
of living and studying in the UK



Corporate Governance
This module is concerned with the debates
currently taking place at both national and
international levels about corporate
governance. It examines the nature of the
modern corporation and modern corporate
shareholding, and the alleged convergence
of corporate governance regimes on the Anglo-
American model. The module seeks to place
the current debates about corporate
governance in their historical and comparative
contexts, and to relate them to the wider
debates now taking place about different
models of capitalism.
Convenor: Dr Harm Schepel

Environmental Management
A fundamental driver for 21st century business
is how to manage effectively the impact on
the environment. This may be as a result of
the desire for a competitive advantage and/or
to meet government requirements. This new
and innovative programme offers students an
essential understanding of key business skills
as well as the opportunity to specialise in
relevant and economic policy areas relating
to management of the environment from a
corporate perspective. Students will be taught
by specialists in these areas, and will have the
opportunity to pursue options available through
the Durrell Institute of Conservation and
Ecology.
Course Director: Dr Janet Haddock-Fraser

Visit www.kent.ac.uk for more information.

READ THIS

Models of Capitalism: Debating Strengths and Weaknesses
David Coates (2002)

Studying Corporate
Social Responsibility
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If you are interested in incorporating
corporate social responsibility into your

university studies, here are two exemplary
programmes from the University of Kent

An authoritative collection providing the
reader with easy access to the full range of
arguments now being developed to explain
why some forms of economic organisation
prospered best in the immediate past, and

why some models now seem more effective
than others in responding to the new global

conditions of intensified international
competition and rapid capital mobility.



Skills@Work:
Bir mesleki e¤itim projesi
Mesleki e¤itimin gelifltirilmesi amac›yla bafllat›lan
Skills@Work projesi, 17 ülkedeki iflveren ve e¤itim
kurumunu bir araya getiriyor
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En önemli rekabet faktörü, insan kayna¤›
Günümüzde iflletmelerin ve ülkelerin uluslararas› rekabette var olabilmeleri için sahip olduklar› en
önemli güç insan kayna¤›n›n becerisi ve etkinli¤idir. ‹nsan kayna¤›, iflletmeler için taklit edilmesi en
zor rekabet faktörüdür. ‹flletmelerin ulusal/uluslararas› rekabette ihtiyaç duydu¤u nitelikteki insan
gücünün gelifltirilmesi ve yetifltirilmesi sadece okullara ve devlete ait de¤il, iflveren kesimine de ait
bir sorumluluktur.

Hayat boyu ö¤renme prensibine dayal› tasarlanm›fl e¤itim ve ö¤renim gören ve sürekli geliflim
gösteren insan kayna¤›n›n varl›¤›, ülke ekonomisinin sahip olaca¤› en güçlü yanlardan birini oluflturuyor.

Söz konusu güçlü yan›n gelifltirilebilmesinde, mesleki e¤itimin rolü gittikçe önem kazan›yor. ‹htiyaçlara
uygun haz›rlanm›fl ve pratikle örtüflen müfredat, belirlenmifl ulusal yeterlilikler ve mesleki standartlar
mesleki e¤itimin ülkedeki geliflimini olumlu yönde etkileyecektir. Tüm bu aflamalar›n yerine getirilmesinde
devlete düflen rollerin yan› s›ra iflveren kesiminin de üstlenmesi gereken roller bulunuyor.

British Council'›n, 17 ülkenin yer ald›¤› Güneydo¤u Avrupa Bölgesi'nde 2007 y›l›nda yürütmeye
bafllad›¤› Skills@Work projesi de bölge ülkelerindeki mesleki e¤itimin gelifltirilmesi amac›yla planland›
ve uygulan›yor.



Üç y›l sürecek olan Skills@Work projesinin amac›,
iflveren ve e¤itim taraf›n› ortak bir gündemle bir
araya getirebilmek, bu konudaki ulusal reformlar›n
gelifltirilebilmesi için stratejiler üretmek ve karfl›l›kl›
iflbirliklerini art›rmak. Bu proje ayn› zamanda,
bölge ülkelerinin refah›n›n artmas› için hayati bir
konu olan giriflimcilik ve yenilikçilik kültürünün
yeni kuflaklar taraf›ndan gelifltirilmesini de
amaçl›yor.

Skills@Work projesi kapsam›nda, bölge
ülkelerindeki mesleki e¤itimle ilgili taraflar› bir
araya getiren üst düzey kat›l›ml› seminer ve atölye
çal›flmalar›, gençlerin giriflimcilik becerilerinin
gelifltirilmesine yönelik yar›flma, ‹ngiltere ve bölge
ülkelerindeki üniversiteler aras›nda iflbirlikleri gibi
etkinlikler bulunuyor.

Proje, kamu ve iflveren kesimini bir araya
getirerek, iflveren kesimini mesleki e¤itimin
gelifltirilmesi sürecine dahil ediyor. ‹flveren
kesiminin, mesleki e¤itimin geliflimine sa¤layaca¤›
katk›lar› ve gereksinimlerini belirlemesi, kamuda
al›nacak karar ve hayata geçirilecek
uygulamalar›n temelini oluflturmaktad›r.

‹flveren taraf›n›n bu konuda kamu, okullar,
üniversiteler; genel olarak e¤itim sektörüyle
yapaca¤› iflbirlikleri ve uygulamalar gerek kendi
iflletmeleri ve sektörleri gerekse de ülkenin
geliflimi için önemli bir araç oluyor.

Atölye çal›flmalar›
Skills@Work projesinin ilk y›l›nda bölgesel
düzeyde 5 atölye çal›flmas› ve 2 üniversiteleraras›
ortakl›k semineri gerçeklefltirildi.

Atölye çal›flmalar›n›n amac›, bölge ülkelerinin
mesleki e¤itimle ilgili taraflar›n› bir araya getirerek
ülkelerdeki uygulamalar› paylaflmalar›,
‹ngiltere'deki uygulama ve yöntemler hakk›nda
bilgi almalar› ve ülkelerinde stratejik düzeyde
at›lacak ad›mlar› belirlemeleriydi.
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SKILLS@WORK

‹lk uygulama, mesleki e¤itimde kalite
güvencesinin sa¤lanabilmesi ve iflveren kesiminin
bu konuya nas›l dahil olabilece¤inin
de¤erlendirildi¤i Kalite Güvence atölye çal›flmas›
oldu. Ard›ndan Belgrad ve ‹stanbul'da Meslek
Standartlar› ve Müfredat Gelifltirme konulu atölye
çal›flmas› düzenlendi. Y›l›n son atölye çal›flmas›
ise, ‹stanbul ve Zagreb'te gerçeklefltirilen Ulusal
Yeterlilikler Çerçevesi oldu. Bu atölye
çal›flmalar›na bölge ülkelerinden 150'nin üzerinde
delege kat›ld›. Milli E¤itim Bakanl›klar›, mesleki
yeterlilik kurumlar›, ticaret ve sanayi odalar›,
çeflitli üniversite ve meslek yüksek okullar›n›n
üst düzey temsilcileri bu atölye çal›flmalar›nda
ülkeleraras› uygulama ve politikalar›
de¤erlendirme f›rsat› buldular.

Üniversiteleraras› seminerler
Üniversiteleraras› ortakl›k seminerlerinde ise
amaç, bölge ülkelerinden seçilen üniversitelerin
‹ngiltere'den birer üniversite ile ortakl›k kurmas›
ve mesleki e¤itimin iyilefltirilmesine yönelik
projeler gelifltirmeleriydi. ‹zmir Ekonomi
Üniversitesi ile Cardonald College aras›nda
kurulan ortakl›k çerçevesinde gelifltirilecek proje
önerisi bu y›l›n ilk çeyre¤inde tamamlanacak.

Skills@Work projesinin flu ana kadar olan atölye
çal›flmalar›na, Türkiye'de mesleki e¤itim
gelifltirilmesi amac›yla halihaz›rda faaliyet
gösteren Milli E¤itim Bakanl›¤›, Mesleki Yeterlilik
Kurumu, ‹stanbul ve ‹zmir Ticaret Odalar›, Türkiye
Metal Sanayicileri Sendikas› (MESS), Ankara
Üniversitesi Çank›r› Meslek Yüksek Okulu, Mu¤la
Üniversitesi, Eduser Ltd gibi kurum ve kurulufllar›n
kat›l›m› gerçekleflti.

Emine Çarkç›o¤lu
E¤itim Proje Müdürü
Mesleki E¤itim ve Beceri Gelifltirme
British Council
emine.carkcioglu@britishcouncil.org.tr

@



Future influencers
make a difference
A new generation of leaders is emerging in Europe,
Russia and the United States, according to a study
undertaken by the British Council last summer
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In 2007, the British Council undertook a major international survey of over 2,000 people
between the ages of 18 and 40 in a bid to discover the characteristics, behaviours, concerns
and motivation of the next generation of leaders, dubbed 'Future Influencers.' The survey,
conducted in ten European countries, Russia and the United States, revealed the existence of
a highly-motivated core of young people that were passionate to create a better, safer world
and who were hungry for engagement and personal development.

The future influencers of Europe, Russia and United States are young and enthusiastic but
surprisingly accomplished, and have already made themselves prominent either by appearing
in the local media for their achievements (46 per cent), through Internet publicity or their own
website (47 per cent), speaking at conferences (46 per cent), or by having initiated an activity,
club or a festival (56 per cent).

The young influencers are active across many different fields (a staggering 89 per cent are
involved in more than one) - many of those who work in the NGOs are also involved in politics
(40 per cent) or in higher education (38 per cent) and media (23 per cent). Nearly half of those
who are still students participate in the work of NGOs (49 per cent) and those working in
business also contribute to the work of NGOs and higher education (30 and 27 per cent).



Future influencers are different
from today's leaders. They are
idealistic and want to make a

difference in the world.

Future influencers are different
from today's leaders. They are
idealistic and want to make a

difference in the world.
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Personal heroes next door

Against a background of high achievement and being highly educated (over 90 per cent have
a university degree or above), these people share some characteristics that are not typically
attributed to the leaders of our age. They are very optimistic and socially conscious and when
choosing their top motivational areas they overwhelmingly want to make a difference in the
world (43 per cent, especially those from the United States, those working for NGOs and in
politics) and remaining true to themselves (48 per cent).

When asked to choose five from a list of 19 world challenges in which they would like to exert
an influence, half said that environmental issues and climate change were at the top of their
list, 33 per cent expressed their wish to work on strengthening human rights; increasing support
to the arts, education and sport and improving public engagement. Nuclear proliferation with
5 per cent and migration problems with 14 per cent were well down the list.

Interestingly, no one or two individual public, political or religious figures dominated the list
of personal heroes for these people with 33 per cent stating that they were influenced rather
by people they knew, such as family members, colleagues and lecturers.

FUTURE INFLUENCERS

When asked to choose
five items from a list of
19 world challenges in
which they would like to
exert an influence, half
said that environmental

issues and climate
change were at the top

of their list

The average
age of the

respondents in
this study is 29

According to this research,
women tended to be better

at listening, placed more
emphasis on emotional

intelligence and where led by
example

Future influencers are different
from today's leaders. They are
idealistic and want to make a

difference in the world. For further information, please contact
Yeflim Gözde Ersoy at
yesim.ersoy@britishcouncil.org.tr

Future influencers
are different from

today's leaders. They
are idealistic and
want to make a

difference in the
world



Linking future leaders for
the challenges ahead
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What is it?
The Network Effect has been created to nurture
networks between the next generation of
leaders. European societies face a set of
challenges over the coming decades that do
not lend themselves to technical, or managerial
solutions. These challenges include placing their
economies on a sustainable low-carbon footing,
managing the democratic transition of an ageing
population, and building cohesive communities
in the face of growing social diversity.

The Network Effect is a response to this
challenge by providing forums for debate,
a creative perspective on critical issues, and
helping to build the capacity required to
address them. Using a variety of methods,
learning-by-doing, challenging content,
teamwork, and online networking, we want
to sustain a network of future European
leaders committed to making a difference.

Who is taking part?
The Network Effect is aimed at young
professionals, aged between 25 and 35,
with a European outlook. Participants come

from all over Europe and include media
professionals, those involved in think tanks,
project managers, youth party leaders,
politicians, government civil servants,
researchers and lawyers working in a national
context at the local, regional, or national level
in Europe.

How does it work?
Network Effect forums are held approximately
every six months and are hosted by different
British Council offices in Europe in partnership
with local organisations. Each event addresses
a specific set of issues and consists of a
challenging programme of debates, real-life
visits and creative problem-solving activities.

Participants leave with a commitment to
develop their interest further in the issues
they have discussed. An online community
helps participants stay in touch and continue
to share ideas and opinions, leading to spin-
off activities and mutual collaboration.

To read more, visit our e-newsletter at
www.britishcouncil.org.tr

The Network Effect brings together young leaders
from all over Europe to discuss the key issues facing
their societies, and to develop the networks and
leadership skills needed to tackle these challenges
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The ‹stanbul Network
Effect: Business and
Social Development

The ‹stanbul Network Effect Forum was held last year and looked at the role of businesses in
promoting social development. The ‹stanbul event was the first in South East Europe, recognising
the need to engage future leaders in the latest EU accession states and neighbourhood countries
in debates about issues which affect the wider Europe.

In partnership with Sabanc› University, we put together an intensive and stimulating programme,
attracting more than 50 participants from 32 countries to ‹stanbul to take part in this Network
Effect project forum.

The thought-provoking issues addressed by the delegates included the following:

•  What is the role of corporate social responsibility in business, and is corporate social
    responsibility good enough?
•  Should company strategies and activities be evaluated in terms of moral principles and
    social impact?
•  Private-Public partnership: the good, the bad, or the ugly? Do Private-Public partnerships
    offer a new way forward in social development?
•  Can the notions of 'public good' be reconciled with profit making?

Apart from presentations and theoretical discussions, the programme included practical 'real
world investigations,' with smaller groups of participants visiting different places, such as trade
union offices, advertising agencies, textile companies, and women's entrepreneurial associations,
and then exchanging their findings and conclusions with the forum participants.

To read reports of previous forums, visit www.britishcouncil.org/networkeffect-events.htm
or contact Yeflim Gözde Ersoy at yesim.ersoy@britishcouncil.org.tr

'What is the role of
Corporate Social Responsibility in
business, and is it good enough?'



'Atonement' wins
Best Film at BAFTAs
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Director Joe Wright's World War II drama
‘Atonement’ was named Best Film at this year's
British Academy of Film and Television Arts (BAFTA)
awards, receiving only one other award, Production
Design, for its record 14 nominations.

It was no surprise that Daniel Day-Lewis went home
with the Best Actor award with his performance in
the turn-of-the-century drama There Will be Blood.
Marion Cotillard won Best Actress award with her
portrayal of the French star Edith Piaf in La Vie en
Rose. which went on to win three more awards for
Music, Costume Design and Make-up.

Tilda Swinton was awarded Best Supporting Actress
for her role in Michael Clayton, while Javier Bardem
won Best Supporting Role for his role in No Country
For Old Men. The thriller also won Joel and Ethan
Coen the Best Director award.

Screenplay Awards went to Ronald Harwood for
The Diving Bell and the Butterfly and to Diablo Cody
for the American comedy Juno. German drama
Das Leben der Anderen (The Lives of Others),
winner of the Best Foreign Language Film at the
Oscars last year, was named Best Film not in the
English Language.

Sir Anthony Hopkins was presented with an
Academy fellowship at the event, while Shane
Meadows was an unexpected recipient of the Best
British Film award, for his semi-autobiographical
skinhead tale This is England.

Director Joe Wright's adaptation of Ian McEwan's novel
'Atonement' was named Best Film at this year's British
Academy of Film and Television Arts (BAFTA) awards,
while Coen Brothers shared the Best Director award
for their thriller 'No Country For Old Men'
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A contemporary classic,
'Atonement'

Atonement is this year's BAFTA winner for Best Film.
The movie is an adaptation of British writer Ian McEwan's
2001 novel of the same name. The novel is widely
regarded as one of McEwan's best works and was
shortlisted for the 2001 Booker Prize for fiction, an
award he had already won for his previous novel
Amsterdam.

Time magazine named Atonement the best fiction novel
of the year and included it in its All-Time 100 Greatest
Novels, while The Observer cites it as one of the 100
best novels written, calling it ‘a contemporary classic
of mesmerising narrative conviction.’ American writer
John Updike has gone on record as saying that
Atonement was ‘a staggering book - something no
American could have published.’

The novel opens with 13-year-old Briony Tallis in the
summer of 1935, as she attempts to stage a production
of her new drama The Trials of Arabella to welcome
home her elderbrother and idol, Leon. But as she
discovers that her cousins, the glamorous Lola and
twins Jackson and Pierrot, are not up to the task, she
abandons her directorial ambitions for the more
intriguing goings-on around her: She witnesses her
sister Cecilia being forced to strip by Robbie Turner,
the cleaner's son; Leon has brought home a chocolate
magnate keen for a war to promote his new ‘Army Amo’
bar; while upstairs Briony's migraine-stricken mother
Emily keeps tabs on the house from her bed. Soon,
secrets emerge that change the lives of everyone
irreversibly.

The film adaptation is directed by Joe Wright from a
screenplay by Christopher Hampton and stars Keira
Knightley, James McAvoy and Vanessa Redgrave.

American writer John Updike has gone on record as
saying that British writer Ian McEwan's Booker Prize short
listed 'Atonement' was 'a staggering book - something

no American could have published'

By
Emrah Güler
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